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Abstract: This paper analyzes the impact of executives’ hometown identification on corporate
environmental social responsibility (CESR) using a sample of Chinese A-share-listed companies
from 2007 to 2018. It finds that: the CESR scores of companies are higher when executives work in
their hometowns, indicating that executives” hometown identification significantly improves the
fulfillment of CESR; mechanism tests show that the above relationship is more significant in regions
with superior environmental quality, indicating that executives take CESR more seriously in their
hometowns more due to social pressure; further tests found that executive characteristics, such
as executive type and age, have a regulating effect on this relationship. In addition, the nature of
property rights of listed companies also affects executives” hometown identification. Executives of
state-owned enterprises have a stronger hometown identification, which enhances the fulfillment of
CESR to a higher extent. In the context of the micro level of the enterprise, this paper provides positive
evidence that an informal system, named as “hometown identity”, can enhance the performance of
CESR and the pressure effect implicitly behind the social network, which enriches and expands the
research related to CESR fulfillment.

Keywords: hometown identity; environmental social responsibility; informal system

1. Introduction

As an important part of China’s sustainable economic and social development, the
establishment of ecological civilization and protection of an ecological environment are
receiving increasing attention from the central government and various regional authorities.
With the increasing pressure on the establishment of ecological civilization, the government
and society have put forward higher requirements for the construction and improvement
of the corporate responsibility framework for the environment [1], and a series of formal
environmental policies, systems and regulations have been introduced to promote and
improve the fulfillment of corporate environmental responsibility. The analysis of CESR
reports in 2020 showed that the percentage of reports named “environment, social and
governance reports” has increased from 2.02% to 22.66%, and the degree of disclosure
on environmental aspects such as pollution reduction and emission reduction has also
increased significantly compared to the base period [2]. However, the domestic ecological
environment is still at the brink of danger, and the structural, root and trend pressure
of ecological environmental protection is kept at a high level [3]. The performance of
corporations on Eco-environmental protection will remain a focus of the government and
of society.

Academics have mostly focused on the influence of formal institutions such as laws
and regulations [4], environmental regulation [5] and legal environment [6] on corporate
environmental governance, while a small number of studies have looked at the influence
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of media legitimacy [7], traditional culture [8] and other informal institutions to explore
the positive aspects of corporate social responsibility on the Eco-environment. As the soil
of formal institutions, various informal institutions such as culture, customs and practices
accumulated in regions over a long historical process often exert the power to drive society
forward together with formal institutions [9]. This article also cuts into the informal system
and analyzes its impact on the performance of CESR from the perspective of choosing the
hometown preference of executives. Early literature about the phenomenon of home bias
in economic activities focused on whether the transaction cost of non-home investment
increased [10,11] and whether information was symmetrical [12-15], introduced the identity
into the neoclassical analysis framework, and proposes the theory of identity economics,
which argues that individual utility maximization may be achieved in the form of gains to
the identity group, in addition to the individual’s own behavior. Especially in a culture
where collectivism is thriving, collective interests are given an important position. When
various strata within the organization pursue their own interests, individuals often do not
try their best to seek self-interest in order to maintain consistent external collective interests,
such as harmony, fairness, etc. China is a collectivist country with a strong collectivism
in its traditional culture and values [16,17]. This provides a good scenario for us to study
the impact of executives” hometown identity on corporate behavior. On this basis, we
chose Chinese listed companies as the research objects to explore the impact of senior
executives’ hometown preference on companies’ performance of their environmental and
social responsibilities. China, influenced by thousands of years of Confucianism and
traditional culture, has a natural “hometown complex” as the emotional basis for local
identity, especially hometown identity. Since ancient times, the hometown has held a special
place in people’s hearts, and this sentiment can be felt in almost every era. Typical examples
include the popular poem “Raising my head to look at the bright moon and thinking of my
hometown” by Tang Dynasty poet Bai Li, and the famous poem “Nostalgia” by modern
poet Guangzhong Yu, which reflect people’s attachment and sense of identity to their
hometown, as well as the existence of important identity characteristics in their hometown.

This hometown identity has been widely discussed in the allocation of resources by
officials to their hometowns. As a form of rent-seeking or corruption [18], officials prefer to
tilt resources toward their hometowns with more transfer payments [19] and congressional
appropriations [20], which results in higher economic growth in their hometowns [18]. This
also exists in China and is highlighted in regional favoritism towards home regions [21-26].
This paper applies this analysis of official-level regional favoritism to that of firm executives’
preferences for their hometowns, which may lead executives to exhibit more friendly
attitudes toward their hometown environment due to their unique emotions toward their
hometowns, thus influencing their social responsibility on the Eco-environment.

Using a sample of Chinese A-share listed companies from 2007 to 2018, this paper
analyzes the impact of executives” hometown identity on corporate environmental social
responsibility. It is found that when executives work in their hometown, the CESR scores
of enterprises are higher, indicating that executives” hometown identity significantly en-
hances the fulfillment of corporate social responsibility on the Eco-environment; however,
mechanism tests show that the above relationship is more significant only in regions with
superior environmental quality, indicating that more executives perform corporate social
responsibility (CSR) in their hometowns because of the pressure of social networks; further
tests find that executive characteristics (executive type, age) have a moderating effect on
the above relationship. In addition, the nature of the property rights of listed companies
will also affect the environmental CSR performance of senior executives. We found that in
state-owned enterprises, hometowns prefer to enhance the performance of CESR.

Compared with the existing literature, the contribution of this article is summarized
as follows.

First, it expands the cognition of identity theory. The identity theory proposed by [12]
is based on the sense of individual self-identity. This paper selects China with strong local
concepts for testing and finds that the hometown preference of executives in fulfilling
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environmental and social responsibilities is more based on their pressure in social networks.
It not only expands the literature on the impact of home bias on enterprises but also
expands our understanding of identity theory.

Second, it expands the relevant research on the motivation of CSR fulfillment. The ex-
isting literature on CSR uses economic incentive motivation [27], legitimacy motivation [28]
and moralistic motivation [29]. This article expands the related research on moralist mo-
tivation. From the individual level of senior executives, this paper discusses the factors
affecting the performance of environmental and social responsibilities in their hometown.

2. Theoretical Analysis and Research Hypothesis
2.1. Home Bias and CESR Fulfillment

In the Chinese situation, hometown is an important dimension of identity. Refer-
ences [12-14] introduce identity into the analytical framework of neoclassical economics
and proposed Identity Economics, which argues that individual utility depends on three
factors, one’s own behavior, the behavior of others in the group, and identity. This means
that maximizing the individual’s utility depends not only on the individual’s own behavior
but also on the influence of others in the group on him or her and his or her identity in the
group [9,12]. According to this theory, identity is a social norm that can influence human
behavior and decision making.

The Chinese have a widespread concept of homeland, and identification with one’s
hometown may give one a certain degree of attachment to the question of “where I come
from”. Reference [30] also pointed out that the basic ethical characteristic of Chinese
culture is relational orientation, and that place of origin by itself constitutes an important
dimension of social relations. In China, people’s emotional attachment to their hometowns
has existed throughout history, such as in the ancient poems, “To be alone in a foreign
land is to be a stranger, and to think of one’s relatives whenever the festive season comes”
and “To raise one’s head to look at the bright moon, and to bow one’s head to think of
one’s hometown”; the same applies to contemporary poetry, such as Guangzhong Yu's
“Nostalgia”. The difficulty in getting a ticket during the Spring Festival and the rush
to go home to pay respects to ancestors during the Qingming Festival are also concrete
manifestations of hometown identity in today’s Chinese society [31], and there is also a
large number of “hometown associations” in various places to better connect hometown
networks. Executives have a natural affection for their hometowns and are naturally
motivated to give back to their hometowns, and to a certain extent, they are also bound
by moral opinion. From the perspective of identity economics, the “hometown identity”
of executives makes them subject to the corresponding social norms, which affects their
behavior and decisions.

When a company’s registered place of operation happens to coincide with the execu-
tive’s hometown, the company’s environmental pollution behavior will inevitably have
an impact on the environmental quality of the executive’s hometown. Therefore, can this
hometown identity of corporate executives influence the environment-related behavior
of the company? This paper attempts to explore this question. Combining the theoretical
foundations of identity economics, we analyze how executives” hometown identity affects
their environmental protection decisions from both internal and external perspectives and
argue that executives’ hometown identity improves the level of fulfillment of the corporate
social responsibility on Eco-environment.

Internally, executives” hometown identity deeply influences executives’ attitudes and
behaviors toward their hometown environment. First, executives with hometown identity
have more respect and care for their hometown environment. Qing Ai’s poem “Why are
my eyes often full of tears, because I love this land so much” fully expresses people’s love
and attachment to their hometown. Executives show a more friendly attitude toward their
hometown environment, respecting and caring for their hometown environment so as to
restrain the pollution behaviors of enterprises to some extent. At the same time, executives’
love for their hometown may reduce executives’ self-interest at the expense of the environ-
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ment, such that executives are less likely to engage in profit-seeking behavior at the expense
of destroying the environment and may even devote more resources to environmental
protection investment and protect the hometown environment [31]. Second, executives’
hometown identity will motivate executives to pay more attention to the demands of home
environment-related stakeholders for environmental protection. Environmental pollution,
on the one hand, poses a great danger to the physical and mental health of people from the
hometown and, on the other hand, it is not conducive to the sustainable development of
hometown and people from the hometown have increasing demands for environmental
quality. Studies such as [32-36] illustrate from several perspectives that China is a relational
society, and the conflicting or congruent interests of each entities in a multiple-lateral rela-
tionship can significantly affect each other’s behavior. Local executives have strong social
ties with their hometown people, and the families, clans, and friends of local executives
are likely to be more clustered in their hometowns. Not only does hometown identity
have a unique aesthetic and symbolic meaning in people’s minds, but hometown is also a
setting that allows people to consciously or subconsciously integrate themselves into their
hometown environment [37]. From this perspective, executives” hometown identity may
lead executives to pay more attention to the feelings of stakeholders around the company
and meet their environmental demands. An example of this is making more environmental
investments to improve the efficiency of energy consumption and reduce emissions of
waste gas and wastewater, etc.; thus, environmental business operations conflict with
environment-related stakeholders.

Externally, executives” hometown identities create greater moral opinion pressure and
reputational pressure on them. People from one’s hometown have higher expectations of
local executives in terms of environmental protection than people outside the hometown,
and these expectations grow stronger as environmental awareness grows. They believe
that as “their own people”, local executives should be grateful to their hometown where
they were “raised” and have the responsibility and ability to protect their hometown
environment, and that failure to protect or destroy it is deemed as an act of forgetfulness.
In addition, the reputation of “ungratefulness” can cause executives to lose the hometown
network capital formed by their hometown identity. The strong hometown ties form a
hometown network with stronger emotional dependence, binding force and cohesive-
ness [38], which provide important resources and social relationships with each other, but
executives who destroy the hometown environment will greatly hurt the feelings of their
fellow countrymen and thus lose the whole hometown network [39]. Therefore, emotional
ties and dependencies may influence executives to hold their companies’ behavior to higher
environmental standards, to comply more actively with environmental rules, to reduce
their companies’ polluting behavior and to protect their hometown environment.

Taken together, the hometown identity of local executives helps executives focus on
environmental protection factors in their production and management decisions, which
is conducive to the fulfillment of corporate social responsibility on the Eco-environment.
Based on the above analysis, we propose the following hypotheses:

Hypothesis 1 (H1a). When the executives’ place of origin is the same as the company’s registered
place, the company can better fulfill its environmental social responsibility due to the executives’
hometown identity relative to other companies.

2.2. Hometown Social Network and Corporate Environmental Social Responsibility
(CSR) Avoidance

We put forward the theoretical relationship between Home Bias and CSR performance
described above based on the identity theory. However, there is another logical line in the
impact of corporate executives’ role of “hometowner” on the environmental CSR. Since the
fulfillment of environmental social responsibility will affect all aspects of the production
and operation of enterprises [40] and increase the cost of enterprises, polluting enterprises
in particular are not proactive in environmental CSR. Most of their CSR performance in the
environmental aspect is a passive response to the government’s environmental manage-
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ment policies and economic incentive measures [41]. When the hometown of executives
is the same as the place where the company is registered, in addition to the personal
characteristics of identity, the executives also have a denser social network and resources in
their hometowns, and they have the advantages of information transmission and resource
acquisition [42,43]. All of these help senior executives to establish contact with the gov-
ernment and environmental control departments, thereby avoiding environmental control
risks and reducing corporate costs by minimizing performance in terms of environmental
and social responsibilities. Based on this factor, we propose a competitive hypothesis (H1b)
against Hla:

Hypothesis 1 (H1b). When the hometown of the executives is the same as the place where
the company is registered, compared with other companies, the executives can use their social
network advantages to circumvent environmental regulations and hence the company will show less
environmental and social responsibility.

3. Experimental Design
3.1. Sample Selection and Source of Data

The sample period of this article started in 2007 because China’s new accounting
standards were implemented in 2007. To make the statistics of accounting data more com-
parable, this article uses the 2007-2018 Shanghai and Shenzhen A-share listed companies as
the primary sample. Based on the preliminary sample, the resumes of executives (chairman
and CEO) disclosed in Wind Financial Database at (http://www.wind.com.cn, accessed on
8 January 2020) and CSMAR Database at (http:/ /www.gtadata.com, accessed on 8 January
2020) and information of origin and place of birth were first sorted out and then processed
to fill out the missing data. The information related to the chairman and CEO of listed com-
panies, such as gender, age, education, place of origin and birthplace was then manually
searched and sorted through Baidu, Sogou and Google. In terms of environmental social
responsibility, the CSMAR database collated information on whether companies disclosed
environmental and sustainable development and the corresponding project values based
on their annual reports, and the CNRDS database (https:/ /www.cnrds.com, accessed on
8 January 2020) compiled detailed project data on whether companies conducted green
office and environmental certification. After the above data processing, this paper finally
obtained 5629 sample observations. To control the influence of outliers, this paper used
WINSORIZE on the continuous variables by upper and lower 1%.

3.2. Variable Definitions
3.2.1. Dependent Variables

Social responsibility on Eco-environment (EnvCsr) is the dependent variable in this
paper. This paper draws on the study of [44], in which the CSR on Eco-environment items
are subdivided, and the social responsibility on Eco-environment (EnvCsr) was obtained
by summing the environmental advantage scores and subtracting the environmental
concern scores. In addition, internal (personal emotion) and external (external pressure)
mechanisms mentioned in the theoretical analysis generally coexist in the process of
influencing CESR behavior, and which of the two has a more important need to be analyzed
by comparing the CESR behavior sub-indicators. Therefore, this paper also distinguishes
between positive environmental behaviors (EnvCsr_good) and negative environmental
behaviors (EnvCsr_bad) to clarify the influence mechanism of hometown identity on
CESR behaviors.

3.2.2. Explanatory Variables

Executive hometown identity (Nati) is the explanatory variable of this paper. Home-
town identity is an informal institution; moreover, it is a social norm. Reference [30] pointed
out that the basic ethical characteristic of Chinese culture is that it is relationship-based, and
hometown origin constitutes an important dimension in social relationships. People gener-
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ally still have a natural attachment to their hometowns, which may lead to the motivation
of protecting them. In this paper, the subjects of empirical analysis are listed companies,
and according to the principle of importance, we chose the chairman and the general
manager as the research subjects to measure their hometowns by their places of origin. As
mentioned earlier, for several reasons, this paper did not use questionnaires and interviews
to measure executives’ (chairman or CEO) hometown identification, but rather measured it
by comparing the hometown of company executives and the company’s registered region.
This paper assumes that each executive has an identity with their respective hometown, but
not every company’s executives serve in their own hometown, which leads to differences in
executives’ sentiments toward their company’s registered place of business. If the place of
incorporation of a listed company was the hometown of the executive (chairman or CEO),
the executive is considered to have hometown identification with that region. Specifically,
in this paper, drawing on [45]’s study on executives’ political affiliation, we set executives’
hometown identification as a dummy variable Nati: when the place of origin of a listed
company’s executive (chairman or CEO) was in the same province as the company’s regis-
tered place, it was assigned a value of 1; otherwise it was 0. When searching executives’
CVs by hand, we found that most of the executives” hometown information could only
be retrieved to the administrative province, whereas only a few of them were specific to
“province + city”. Therefore, in the main test, we measured the hometown identification of
listed executives by using province as the benchmark to indicate their place of origin and
compare it with the company’s registered province. In the robustness test, the hometown
identification was mixed with “province + city”: if the city of origin could be searched, the
city of origin was compared with the city of incorporation, and if not, only the province
was compared.

3.2.3. Control Variables

Drawing on the study by [31], the variables affecting CESR are controlled in four
dimensions: firm fundamentals, corporate governance, macroeconomy variables and exec-
utive characteristics. Firm fundamentals include firm size (Size), financial leverage (Lev),
growth capacity (Grow), profitability (Roa) and cash flow from operating activities (Fcf);
corporate governance variables include nature of ownership (Soe), majority shareholder
ownership (Topl) and shareholder structure (Stru). At the same time, because the com-
pany may set its registration place to financially developed regions such as Shenzhen and
Shanghai to facilitate the acquisition of financial resources when registering, but there
are differences between the actual business place and the registration place. In this case,
we added the parent company’s self-operating ratio (PCSQ). This variable measures the
proportion of operating income in the parent company’s income statement to the operating
income in the consolidated income statement. Macroeconomy variables includes regional
gross domestic product per capita (PerGdp), regional legal environment (Law) and regional
environmental quality (PM25); executive characteristics include gender (Gender), age (Age)
and education (Degree). In addition, industry (Ind) and year (Year) dummy variables are
added to control for industry and time effects. Detailed definitions of all variables are
shown in Table 1.
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Table 1. Definition and description of main variables.

Nature of Variables Variable Name Variable Symbols Variable Definition
. . Total positive environmental behavior
Environmental Social . .
- EnvCsr score—Total negative environmental
Responsibility

behavior score

Positive Environmental

Dependent variables Behavior

EnvCsr_good

Whether the enterprise produces
environmentally beneficial products,
minimizes three wastes, has circular

economy, saves energy, has green office,
has environmental certification; 1 if yes,
0 otherwise; then sum up

Negative Environmental

Whether the enterprise has recent

EnvCsr bad environmental penalties and pollutant
Behavior - emissions; 1 if yes, 0 otherwise; then
sum up
., Indicator of whether the company is
. Executives” hometown . . . .
Explanatory variables . . Nati registered in the same province as the
identity . .
executive (chairman or CEO)
Company Size Size Natural logarithm of total assets
Financial leverage Lev Ratio of total company liabilities to
total assets
Growth Capacity Grow Operating income growth rate
Profitability Roa Return on Total Assets
Operation cash flow Fef Ratio of nt?t .Qsh flow from operating
activities to total assets
Nature of ownership Soe Indicator of whether the company is a
state-owned entity
Major shareholder holdings Topl Percentage of shares held by the largest
shareholder
Equity Structure Stru Concentratlop of shareholdings of the
. top five shareholders
Control variables
Measured by the proportion of
Parent company’s operating income in the parent
self-operati rl1:) rzz,tio PCSQ company’s income statement to the
P & operating income in the consolidated
income statement
GDP per capita PerGDP Gross Feglonal GDP / Total
regional population
The environmental index of the legal
Local Legal Environment Law system in each region compiled by
Fan et al. (2016)
Local environmental quality PM25 Annual average PM255
concentration (ug/m>)
Age Age Average age of the Chairman and CEO
Indicator of whether at least one of the
Gender Gender . .
chairman or CEO is a woman
Junior college and below =1,
college = 2, bachelor = 3, master =4,
Education Degree doctor = 5; if the chairman and CEO

have different education, the higher
education is taken
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3.3. Model Construction

In order to examine the influence of executives” hometown identification on corporate
social responsibility on Eco-environment, the following models are constructed to test
Hypothesis H1 and Hypothesis H2, respectively:

EnvCsr = B + B1Nati + ByControl + Year + Ind + ¢ (1)

In the above equation, the dependent variable is social responsibility on Eco-environment
(EnvCsr), which includes all dimensions in this aspect. The explanatory variable is executive
hometown identification (Nati) and Control is an ensemble of a set of control variables. This
paper focuses on the regression coefficient 1. If 1 is significantly greater than 0, it verifies
the inference of hypothesis H1 that the fulfillment level of CSR on Eco-environment is higher
when the executives’ place of origin is the same as the place of corporate registration com-
pared to other firms. To test hypothesis 2, we divide the sample into two groups based on the
median annual average concentration of PM2.5 in the province where the enterprise is located,
namely good regional environmental quality and poor regional environmental quality. If
there is a significant negative relationship between executives” home country identification
and both positive and negative environmental behaviors in the sample with good regional en-
vironmental quality, it means that “supply” is more important than “demand”; i.e., executives’
moral sense of the environment prevails.

4. Regression Results and Numerical Analysis
4.1. Descriptive Statistics

Table 2 shows the results of descriptive statistics for the main variables in the full sam-
ple. Among them, the mean value of corporate social responsibility on Eco-environment
(EnvCsr) is 2.833, with a standard deviation of 1.646, a minimum value of —1 and a maxi-
mum value of 8. The range of EnvCsr is large, indicating that there are large differences in
the fulfillment level of CSR on Eco-environment among different companies. The mean
value of executives” hometown identification (Nati) is 0.394, indicating that about two-fifths
of the companies whose executives” hometown is in the same province as the company’s
registered office, which means that the phenomenon of executives working in their home-
town is still relatively common among Chinese listed companies. In addition, the mean
and median of the fundamental control variables, such as size, leverage, and growth, are
consistent with most of the relevant studies. The mean values of Age, Gender and Degree
are 51.420, 0.081 and 3.885, respectively, indicating that the average age of executives in the
sample is about 51 years old, and most of them are male with an average level of education
of bachelor’s degree.

4.2. Analysis of Regression Results

Table 3 examines the regression results of the effect of executive hometown identifica-
tion on corporate social responsibility on Eco-Environment. Column (1) of Table 3 reports
the regression results of the impact of executive hometown identification alone on CESR
behavior, and it can be observed that the estimated coefficient of executive hometown
identification (Nati) is 0.128 and is significant at the 1% level; in column (2), firm-level
indicators such as firm size Size and financial leverage Lev are added, at which point the
coefficient of Nati is 0.113 and is still significant at 1%. In column (3), macro-level indicators
such as PerGDP, Law and PM25 are added to the control variables, and the coefficient of
Nati is still significant at the 1% level. In column (4), we further control for the effects of
executives’ personal characteristics, such as Age, Gender and Degree, and the estimated
coefficient of Nati remains significantly positive at the 1% level.
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Table 2. Descriptive Statistics of the Main Variables.

Variable N Mean Sd Min p25 p50 P75 Max
EnvCsr 5630 2.839 1.645 -1 2 3 4 8.000
Nati 5630 0.395 0.489 0 0 0 1 1.000
Size 5630 23.04 1.451 19.02 21.99 22.90 23.94 26.760
Lev 5630 0.493 0.198 0.057 0.344 0.506 0.646 1.033
Grow 5630 0.169 0.399 —0.661 —0.00400 0.104 0.263 3.520
Roa 5630 0.044 0.052 —0.285 0.017 0.037 0.066 0.206
Fcf 5630 0.052 0.068 —0.196 0.013 0.051 0.091 0.256
Topl 5630 0.373 0.160 0.0880 0.240 0.362 0.496 1.000
Stru 5630 0.545 0.170 0.192 0.420 0.544 0.665 0.748
PerGDP 5630 6.406 2916 1.332 4.003 6.197 8.298 0.894
Law 5630 5.380 2.751 —1.130 3.410 5.250 7.490 12.890
PM25 5630 3791 15.71 6.380 25.47 35.60 49.60 10.000
Age 5630 51.41 4.859 38.50 48 51.50 54.50 71.410
Gender 5630 0.082 0.274 0 0 0 0 79.000
Degree 5630 3.891 0.758 1 4 4 4 1.000
PCSQ 5630 0.469 0.347 0 0.133 0.458 0.783 5.000

Among the control variables, company size (Size), profitability (Roa), sharehold-
ing structure (Stru), regional legal environment (Law) and age (Age) are significantly
and positively related to corporate social responsibilities on Eco-environment (EnvCsr).
On the other hand, growth capacity (Grow), majority shareholder ownership (Top1)
and gross per capita product (PerGDP) are significantly and negatively related to
EnvCsr. Here, the company’s growth is negatively related to environmental CSR. We
speculate that it is because the company pays more attention to more profitable project
investment during the growth period, thereby reducing investment in environmen-
tal projects and avoiding cost increases. Similarly, PerGDP and environmental CSR
are also negatively correlated, indicating that if the regional economic development
becomes better, the corresponding investment in environmental projects will be pro-
posed, which leads to a negative correlation between PerGDP and environmental CSR.
The estimated coefficients of legal environment (LAW) are all significantly positive,
indicating that formal institutions such as environmental regulation have a propulsive
effect on firms to perform environmental social responsibility and the findings are
consistent with those of [46,47].

In summary, it can be seen that executive hometown identification is positively
related to CESR performance after controlling for firm characteristics, corporate
governance, macro-level and executive characteristics, indicating that the informal
institution of hometown identification contributes to the environmental performance
of firms. The regression results in Table 3 support the research hypothesis Hla of
this paper.
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Table 3. Hometown Identity of Executives and CSR on Eco-environment.

(1) (2) 3) 4
EnvCsr EnvCsr EnvCsr EnvCsr
Nati 0.128 *** 0.113 *** 0.156 *** 0.142 ***
(2.86) (2.65) (3.61) (3.27)
Size 0.390 *** 0.367 *** 0.364 ***
(19.55) (18.31) (17.56)
Lev —0.079 0.012 0.045
(—0.55) (0.08) (0.31)
Grow —0.165 *** —0.155 *** —0.130 **
(—3.09) (—2.88) (—2.41)
Roa 1.319 *** 1.210 ** 1.147 **
(2.77) (2.54) (2.42)
Fef 0.457 0.525 0.457
(1.35) (1.56) (1.36)
Soe 0.004 0.031 0.017
(0.08) (0.64) (0.35)
Topl —0.459 ** —0.459 ** —0.498 **
(—2.33) (—2.35) (—2.55)
Stru 0.582 *** 0.569 *** 0.570 ***
(3.12) (3.07) (3.06)
PerGDP —0.051 *** —0.053 ***
(—=3.31) (—3.40)
Law 0.112 *** 0.114 ***
(8.17) (8.33)
PM25 —0.002 —0.002
(=1.29) (—=1.61)
Age 0.017 ***
(3.77)
Gender —0.042
(—0.55)
Degree —0.020
(—=0.76)
PCSQ 0.111*
(1.69)
Constant 1.680 *** —6.582 *** —6.549 *** —7.243 ***
(5.31) (—13.75) (—13.73) (—13.96)
N 5630 5630 5630 5630
R? 0.056 0.156 0.169 0.172

Note that the values inside the bracket are t-values based on the heteroscedasticity adjustment. * represents
p < 0.1, ** represents p < 0.05 and *** represents p < 0.01.

5. Robustness Tests
5.1. Sensitivity Testing of CSR on Eco-Environmental Indicators

Regarding the measure of corporate social responsibility on Eco-environment, from
the existing literature, there is no unified standard. Therefore, we chose two indicators,
EnvCsr ratio and YnEnv, to replace the dependent variables and re-test the model in
regression. Specifically, EnvCsr_ratio is calculated as (positive environmental behav-
ior score summed /maximum possible score)—(negative environmental behavior score
summed /maximum possible score) [48]; YnEnv represents whether the firm disclosed
environmental and sustainable development in that year and is 1 if yes and 0 otherwise.
The regression results are shown in columns (1) and (2) of Table 4, respectively, and the
coefficients of Nati are both significantly positive, indicating that the hometown iden-
tity of local executives significantly increases the level of environmental corporate social
responsibility fulfillment, which indicates that our results are robust.
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Table 4. Robustness Checks on CESR Indicators.

(6))

@

EnvCsr_ratio YnEnv
Nati 0.037 *** 0.012 ***
(5.14) (2.64)
Size 0.035 *** 0.006 ***
(10.08) (2.92)
Lev —0.025 0.013
(—1.04) (0.89)
Grow —0.030 *** —0.001
(—3.48) (—0.16)
Roa 0.337 *** —0.016
(4.04) (—0.25)
Fcf —0.044 —0.002
(—0.77) (—0.04)
Soe —0.012 —0.007
(—1.49) (—1.30)
Topl —0.046 0.001
(—1.41) (0.06)
Stru 0.066 ** —0.012
(2.08) (—0.63)
PerGDP —0.007 ** —0.002
(—2.44) (—1.35)
Law 0.023 *** 0.002
(9.82) (1.47)
PM25 —0.000 —0.000
(—0.61) (—0.27)
Age 0.001 0.001 **
(1.58) (2.40)
Gender 0.010 —0.007
(0.75) (—=0.71)
Degree 0.004 —0.003
(0.93) (—0.97)
PCSQ —0.001 0.028 ***
(—0.11) (3.83)
Constant —0.684 *** 0.790 ***
(—8.16) (13.96)
N 5726 5261
R? 0.119 0.055

Note that the values inside the bracket are t-values based on the heteroscedasticity adjustment. * represents
p < 0.1, ** represents p < 0.05 and *** represents p < 0.01.

5.2. Sensitivity Testing of Identity Indicators for Executives’” Hometown

For the key explanatory variable, hometown identity of local executives (Nati), we
refer to [31] to add the following two alternative tests. First, in this paper, we measure the
hometown identity of executives of listed companies in the main test, using the province
as the benchmark to indicate the place of origin and comparing it with the company’s
registered province. This is mainly because when we manually collected information on the
hometown of the chairman and general manager of listed companies, we found that a large
proportion of executives” hometown information was disclosed only at the provincial level,
and only a few of them were specific to a city. It may be too crude to use administrative
provinces to replace hometowns, so we used a combination of provinces or cities to match
with executives” hometowns to measure executives” hometown identification. In general,
if we could search for the city of the executive’s hometown, we used the hometown city
to compare with the city where the company was registered and assigned a value of 1 to
Nati if the two matched or 0 if they did not match; for the sample of companies where
the executive’s hometown cannot be searched, we still used the province as the base
for matching and assigned a value of 1 to Nati if the two matched or 0 if they did not
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match. After the above process, we tried to preserve the sample while incorporating the
information of the city where the executives were from. Column (1) of Table 5 reports
the regression results after re-assigning Nati as described above, and it can be found that
the estimated coefficient of Nati is still significantly positive, which is consistent with the
previous results.

Table 5. Robustness Tests on the Identity Indicators of Executives’ Hometown.

By Place of Origin By Place of Birth
1) (2)
EnvCsr EnvCsr
Nati 0.119 *** 0.130 **
(2.76) (2.35)
Size 0.356 *** 0.404 ***
(17.64) (15.37)
Lev 0.021 —0.259
(0.15) (—1.34)
Grow —0.139 *** —0.071
(—2.62) (—1.01)
Roa 1.058 ** 0.670
(2.25) (1.05)
Fef 0.486 0.818 *
(1.46) (1.91)
Soe 0.035 0.081
(0.70) (1.32)
Top1 —0.506 *** —0.620 **
(—2.62) (—2.55)
Stru 0.559 *** 0.326
(3.04) (1.36)
PerGDP —0.050 *** —0.056 ***
(—3.20) (—2.74)
Law 0.110 *** 0.114 ***
(7.98) (6.43)
PM25 —0.002 —0.003 *
(—1.38) (—1.69)
Age 0.015 *** 0.010 *
(3.61) (1.84)
Gender —0.049 —0.110
(—0.65) (—1.11)
Degree -0.019 —0.031
(—0.73) (—0.93)
PCSQ 0.110 * 0.094
(1.67) (1.11)
Constant —6.926 *** —7.395 ***
(—13.81) (—11.60)
N 5726 3702
R2 0.167 0.168

Note that the values inside the bracket are t-values based on the heteroscedasticity adjustment. * represents
p < 0.1, ** represents p < 0.05 and *** represents p < 0.01.

Second, corporate executives may identify more strongly with their birthplace. In the
previous analysis, we chose to use the place of origin as a proxy for hometown identification
in this paper, mainly because when we collected and organized the personal information
of corporate executives, we could find the place of origin of the majority of executives,
while we could only find information on the birthplace of some executives. However,
in the bios of executives who disclosed both their place of origin and place of birth, we
found that the two are very much the same. This means that measuring hometown
identification by executive origin and birthplace should not have a significant impact on
our conclusions. However, based on robustness considerations, we conducted a sensitivity
test using executives’ place of birth. Table 5 (2) reports the results of the regression test
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based on the executive’s birthplace measure of hometown identity. It can be found that the
estimated coefficient of hometown identity (Nati) of local executives remains significantly
positive and is not significantly different from the regression estimation results using place
of origin as the executive’s hometown.

6. Further Analysis
6.1. Mechanism Testing

If hypothesis Hla is accepted, it is implied that local executives” hometown identity
promotes better CESR behavior. In a previous paper, we analyzed the role of local exec-
utives” hometown identity on their CESR performance based on identity economics; i.e.,
local executives may protect their hometown environment and actively perform CESR
out of their love for their hometown or in response to social pressure (public opinion or
reputation) brought about by their hometown identity. In this context, what are the mecha-
nisms of local executives’ active fulfillment of social responsibility on Eco-Environment and
which of the two mechanisms is more important? This paper further explores this issue. If
the mechanism of local executives in promoting the fulfillment of CESR is more reflected
in the strong love for their hometown out of their hometown identity and they actively
and voluntarily protect their hometown environment and improve the fulfillment level of
CESR, then it can be expected that the external social pressure in the local executives’ area,
despite its magnitude, will not affect the level of fulfillment of CESR by local executives.
On the contrary, if the mechanism of local executives’ role in promoting CESR fulfillment
is more reflected in local executives’ response to the social pressure they face based on
their hometown identity rather than out of their own subjective willingness to protect their
hometown environment, then it can be expected that the level of CESR fulfillment is higher
when local executives face greater social pressure.

In light of the previous analysis, we propose the following competing hypotheses:

Hypothesis 2 (H2a). The facilitating effect of local executives on CESR fulfillment is stronger
in regions with stronger public environmental awareness compared to regions with weaker public
environmental awareness.

Hypothesis 2 (H2b). There is no difference in the contribution of local executives to CESR
fulfillment in regions with stronger and weaker public environmental awareness.

To test Hypothesis 2, we divide the sample into two groups based on the median
annual average PM2.5 concentration in the province where the firm is located, namely those
with good regional environmental quality and those with poor regional environmental
quality. If there is a significant negative relationship between executives” hometown
identification and both positive and negative environmental behaviors in the sample with
good environmental quality, it means that the external pressure plays a larger role, i.e.,
executives’ moral sense of the environment prevails.

Since in regions with superior environmental quality, the social public has a stronger
awareness of environmental protection [31], accordingly, the social public has higher
expectations of local executives to protect their hometown environment, and if local
executives do not actively protect or even destroy their hometown environment, they
will be strongly condemned by the local public and thus face greater social pressure, while
in regions with poor environmental quality, the social public’s awareness of environmental
protection is relatively weak, local executives are subject to less social pressure from the
public’s need to protect the environment due to their hometown status. Furthermore, if
executives can actively promote positive environmental behaviors while actively avoiding
negative environmental behaviors, it can also indicate that executives have the will to
protect the environment. Therefore, we divided the sample into two groups of high social
pressure (good regional environmental quality) and low social pressure (poor regional
environmental quality) based on the median annual average concentration of PM2.5 in the
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province where the company is located for regression analysis to test Hypothesis H2, and

the regression results are shown in column (1) and (2) of Table 6.

Table 6. Mechanism Testing.

Regional Environmental Quality

Industry Performance Pressure

High External Pressure

Low External Pressure

High External Pressure

Low External Pressure

1) (2) 3) 4)

EnvCsr EnvCsr EnvCsr EnvCsr
Nati 0.180 *** 0.069 0.180 *** 0.023
(3.07) (1.04) (3.49) (0.28)

Size 0.402 *** 0.322 *** 0.373 *** 0.337 ***
(13.31) (10.72) (15.38) (8.13)
Lev —0.092 0.216 —0.021 0.254
(—0.48) (0.97) (—-0.12) (0.95)

Grow —0.218 *** —0.037 —0.120 * —0.147 *

(—2.99) (—0.47) (—1.76) (—1.87)
Roa 1.128* 1.049 1.200 ** 0.411
(1.78) (1.45) (2.10) (0.49)
Fef 0.322 0.878 * 0.591 0.342
(0.70) 1.77) (1.43) (0.59)

Soe 0.161 ** —0.119* —0.101 % 0.338 ***
(2.31) (—1.65) (-1.72) (3.75)

Topl —0.906 *** —0.040 —0.432 % —0.760 *

(—3.32) (—0.14) (—1.90) (—1.96)

Stru 0.848 *** 0.296 0.547 ** 0.826 **
(3.19) (1.13) (2.52) (2.28)

PerGDP —0.087 *** —0.038 —0.050 *** —0.080 ***

(—3.39) (—1.36) (—2.74) (—=2.73)

Law 0.134 *** 0.094 *** 0.115 *** 0.120 ***
(7.83) (3.22) (7.08) (4.71)

PM25 0.004 0.011 *** —0.002 —0.003

(0.98) (3.01) (—1.11) (—0.86)

Age 0.015 ** 0.017 *** 0.013 ** 0.028 ***
(2.53) (2.62) (2.40) (3.54)

Gender —0.164 0.183 0.008 —0.082

(—1.60) (1.57) (0.09) (—0.63)
Degree —0.102 *** 0.091 ** —0.027 0.012
(—2.75) (2.32) (—0.85) (0.24)
PCSQ 0.048 0.176 * 0.095 0.204
(0.52) (1.85) (1.25) (1.53)

Constant —7.197 *** —8.387 *** —6.566 *** —8.276 ***

(—10.56) (—9.85) (—9.18) (—8.90)
N 3021 2606 4127 1500
R2 0.193 0.176 0.159 0.191

Note that the values inside the bracket are t-values based on the heteroscedasticity adjustment. * represents p < 0.1, ** represents p < 0.05
and *** represents p < 0.01.

In addition, the performance of environmental CSR by other companies in the same

industry is also a social pressure that cannot be ignored. When other companies in the
industry are actively performing environmental CSR, the company’s evasion of environ-
mental CSR will be pressured by peers. It is also easy to be noticed by the society in the
hometown. Therefore, we group according to the performance of environmental CSR in
the same industry. If the environmental CSR level of the industry in which the company is
located is greater than or equal to the CSR level of all listed companies, it indicates that the
company will bear greater social pressure from the industry; on the contrary, the company
faces less social pressure. On this basis, we grouped the samples, and the results are shown

in column (3) and (4) of Table 6.
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From the results in Table 6, it can be seen that under the two grouping methods, the
regression results indicate that the role of promoting the fulfillment of corporate environ-
mental social responsibility is significant only when local executives face greater social
pressure, while when local executives face less social pressure, their role on the fulfillment
of corporate environmental social responsibility is not significantly different from that of
non-local executives. Therefore, Hypothesis H2a is confirmed; i.e., the contribution of local
executives to CESR fulfillment is stronger when they face greater social pressure based on
their hometown status.

6.2. Regional Heterogeneity: Regional Economic Development Level, Regional Legal
Environment Level

In the above section, we argued that when the company is registered in the hometown
of the executives, companies with executives in their hometowns are more inclined to
perform environmental CSR. The mechanism test shows that this effect is mainly due
to the greater external pressure faced by executives in their hometowns. In the above
test, the hometown of senior executives is heterogeneous, and there are differences in the
level of regional economic development and legal environment, which will also affect the
relationship between the preference of senior executives” hometown and environmental
CSR. Therefore, we separately carried out the heterogeneity test of the regional economic
development level and the regional legal environment level.

Hometown favoritism is part of the informal system. Its essence depends on traditional
culture and ideas. Economic development and the legal environment belong to the scope of
the formal system. When the formal system is relatively complete, the role of the informal
system will be limited. First of all, if the level of regional economic development and the
level of legal environment are higher, local executives will perform at a higher level of
environmental CSR under the constraints of the formal system, and the informal system
of hometown favoritism will become insignificant in terms of environmental CSR. Only
when the level of economic development is low and the level of legal environment is poor,
the absence of formal institutions will make hometown favoritism play a greater role, and
social pressure and other informal institutions based on local mass consciousness will
become prominent. Therefore, we speculate that the effect of hometown’s favoritism to
promote the development of environmental CSR mainly exists in areas with a low level of
economic development and a relatively backward level of regional legal environment.

Based on the median of regional GDP per capita and the median of the legal level
in the degree of marketization, we divided the sample into two groups. The results are
shown in columns (1)-(4) of Table 7. The result of hometown’s favoritism to promote
CSR development mainly exists in areas with low economic levels and poor local legal
environment, which is consistent with our speculation.

6.3. Executive Characteristics: Influence of Executive Type and Age

On one hand, although both the chairman and the CEO are corporate executives who
play an important role in corporate decision making, the specific responsibilities of the
two are different. Although the chairman can play an advisory function on the board of
directors by making suggestions and influencing decisions to protect the environment in
his hometown, it is the CEO who is specifically responsible for decision implementation.
Therefore, we further examine whether there are differences in the roles of different types
of executives, i.e., the local chairman (Nati_Chair) and the local CEO (Nati_CEO), in
promoting the fulfillment of corporate social responsibility on Eco-environment. The
regression results of the sub-group test are shown in columns (1) and (2) of Table 8, where
the regression coefficients of both Nati_Chair and Nati_CEO are positive with a significance
level of 1%, indicating that both the chairman and the CEO can positively promote the
fulfillment of CESR when their hometown is in line with the location of the company they
work for.
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Table 7. Influence of Regional Heterogeneity.
Good Economic Bad Economic Good Legal Bad Legal
Development Development Environment Environment
) (2) 3) 4)
EnvCsr EnvCsr EnvCsr EnvCsr
Nati 0.008 0.236 *** —0.020 0.275 ***
(0.11) (4.07) (—0.28) 4.76)
Size 0.400 *** 0.326 *** 0.400 *** 0.312 ***
(13.77) (10.68) (13.57) (10.21)
Lev 0.167 0.025 0.096 0.171
0.77) (0.13) (0.45) (0.85)
Grow —0.225 *** —0.067 —0.151 ** —0.126
(—2.85) (—0.88) (—2.01) (—1.62)
Roa 0.470 1.773 ** 0.675 1.601 **
(0.73) (2.52) (1.00) (2.40)
Fcf 0.735 0.347 0.464 0.349
(1.42) (0.78) (0.91) (0.78)
Soe 0.108 —0.072 0.137 * —0.134*
(1.48) (—1.04) (1.85) (—1.94)
Top1 —0.734 ** —-0.111 —0.606 ** —0.242
(—2.57) (—0.41) (—2.09) (—0.91)
Stru 0.676 ** 0.214 0.610 ** 0.315
(2.39) (0.86) (2.16) (1.27)
PerGDP —0.112 *** 0.045 —0.110 *** 0.019
(—4.44) (1.30) (—3.76) (0.69)
Law 0.156 *** 0.069 *** 0.151 *** 0.058 ***
(8.23) (2.88) (6.87) (2.60)
PM25 0.004 —0.005 ** —0.001 —0.002
(1.56) (—2.17) (—0.32) (—0.79)
Age 0.016 ** 0.017 *** 0.016 *** 0.018 ***
(2.54) (2.64) (2.60) (2.86)
Gender —0.137 0.001 —0.143 0.029
(—1.17) (0.01) (—1.24) (0.29)
Degree —0.050 0.017 —0.075 ** 0.024
(—1.29) (0.46) (—1.96) (0.62)
PCSQ 0.258 *** 0.040 0.259 *** 0.031
(2.67) (0.44) (2.61) (0.34)
Constant —8.341 *** —6.537 *** —8.077 *** —6.299 ***
(—11.80) (—9.56) (—9.74) (—9.04)
N 2821 2806 2828 2799
R? 0.215 0.125 0.204 0.136

Note that the values inside the bracket are t-values based on the heteroscedasticity adjustment. * represents p < 0.1, ** represents p < 0.05 and

*** represents p < 0.01.

On the other hand, the higher-order theory proposed by [49] suggests that corporate
executives make highly personalized interpretations of the situations and choices they face
and act on them. In this paper, we find that the hometown identity of local executives
can significantly contribute to the fulfillment of CESR, which to some extent explains the
influence of executives’ ultimate perceptions and values on decision making. In addition to
this, based on the Upper Echelons Theory, we also examine the effect of age, an observable
factor influencing executives’ decision making. Columns (3) and (4) of Table 8 report the
regression results after grouping executives according to the annual industry median of
their age. The results show that when local executives are older, local executives actively
promote CESR based on their hometown identity, but when local executives are younger,
this promotion effect is no longer significant.
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Table 8. Influence of Executive Characteristics and Nature of Property Right.

Executive Type Age Nature of Property Right
1) (2) 3) 4) (5) (6)
Chairman CEO Young Old Private SOE
EnvCsr EnvCsr EnvCsr EnvCsr EnvCsr EnvCsr
Nati_Chair 0.162 ***
(3.60)
Nati_CEO 0.161 ***
(3.02)
Nati 0.071 0.224 *** —0.062 0.261 ***
(1.20) (3.46) (—0.89) (4.52)
Size 0.363 *** 0.365 *** 0.386 *** 0.355 *** 0.361 *** 0.371 ***
(17.46) (17.58) (12.96) (11.96) (8.56) (15.00)
Lev 0.046 0.060 —0.041 0.070 0.199 0.168
(0.32) (0.42) (—0.21) (0.32) (0.78) (0.94)
Grow —0.130 ** —0.132 ** —0.155 ** —0.093 —0.076 —0.148 *
(—2.41) (—2.46) (—2.19) (—1.10) (—1.04) (—1.88)
Roa 1.156 ** 1.181 ** 1.771 *** 0.181 1.139* 1.186 *
(2.44) (2.50) (2.96) (0.23) (1.69) (1.76)
Fcf 0.462 0.456 0.756 * 0.130 —0.528 1.172**
(1.37) (1.36) (1.68) (0.25) (—1.08) (2.53)
Soe 0.026 0.014 0.059 —0.012 - -
(0.52) (0.28) (0.87) (—0.16) - -
Top1 —0.498 ** —0.503 ** —0.518 * —0.512* —1.030 *** —0.289
(—2.55) (—2.57) (—1.88) (—1.80) (—=3.11) (-1.17)
Stru 0.570 *** 0.555 *** 0.754 *** 0.521 * 1.099 *** 0.304
(3.06) (2.98) (2.98) (1.85) (3.51) (1.23)
PerGDP —0.052 *** —0.056 *** —0.045 ** —0.058 ** —0.054 ** —0.052 ***
(—3.36) (—3.62) (-2.12) (—2.50) (—2.15) (—2.58)
Law 0.114 *** 0.114 *** 0.108 *** 0.118 *** 0.086 *** 0.132 ***
(8.30) (8.34) (5.74) (5.76) (4.00) (7.40)
PM25 —0.002 —0.002 —0.003 —0.002 —0.001 —0.004 *
(—1.62) (—1.55) (—1.39) (—0.76) (—0.37) (—1.87)
Age 0.017 *** 0.017 *** 0.018 * 0.023 ** 0.025 *** 0.006
(3.77) (3.85) (1.94) (2.21) (4.35) (0.84)
Gender —0.038 —0.039 —0.056 0.000 —0.216 ** 0.081
(—0.50) (—0.50) (—0.55) (0.00) (—2.31) (0.63)
Degree —0.021 —0.019 —0.026 —0.018 —0.011 —0.028
(—0.78) (—0.73) (—0.65) (—0.49) (—0.27) (—0.77)
PCSQ 0.109 * 0.113* —0.001 0.198 ** 0.226 ** 0.063
(1.66) (1.73) (—0.01) (2.05) (1.97) (0.76)
Constant —7.206 *** —7.225 #** —7.870 *** —7.170 *** —7.925 *** —6.340 ***
(—13.90) (—13.97) (—10.42) (—=7.23) (—8.29) (—9.26)
N 5630 5630 3006 2624 2191 3439
R? 0.172 0.171 0.162 0.173 0.171 0.181

Note that the values inside the bracket are t-values based on the heteroscedasticity adjustment. * represents p < 0.1, ** represents p < 0.05
and *** represents p < 0.01.

6.4. Impact of the Nature of Property Rights

The fulfillment of corporate social responsibility on Eco-environment requires enter-
prises to invest capital on the one hand and to avoid production operations that pollute the
environment on the other, which inevitably has an impact on the short-term economic goals
of enterprises. As we all know, compared with private enterprises’ profitability goal of
maximizing economic benefits, state-owned enterprises have more complex business goals.
In addition to obtaining economic benefits, they also bear the burden of implementing
national policies, regulating the national economy and improving social welfare, which

is transferred to them by the government. Specifically, SOEs are more likely to enjoy
financing facilities and government subsidies [50], which can provide sufficient funds for
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their environmental investments. At the same time, SOEs have closer relationships with
government agencies, and SOE executives are more likely to be subject to government
intervention, more willing to invest in accordance with government-set goals [51] and more
likely to take on government-assigned environmental responsibilities. The ultimate goal of
executives in private enterprises is to maximize corporate value [51]. Therefore, private
enterprises are constrained by profit-seeking goals and find it difficult to invest money in
CESR at all costs.

On this basis, this paper divides the sample into a state-owned enterprise group and a
private enterprise group according to the nature of enterprise ownership and examines
the influence of local executives on corporate social responsibility on Eco-environment,
respectively. Columns (5) and (6) of Table 8 show the relevant results. It can be seen that
the coefficient of Nati is positively significant within the group of state-owned enterprises,
while it is not significant within the group of private enterprises, which indicates that in
state-owned enterprises, local executives have a significant contribution to the fulfillment
of corporate social responsibility on Eco-environment, while in private enterprises, there is
no such significant contribution.

7. Conclusions

Under the concept of sustainable development in China, the severe situation of eco-
logical pollution in China has led the government and society to invest more resources to
promote the construction of ecological environment, and as the main body of ecological
environmental construction, the fulfillment of CSR on Eco-environment by enterprises
has received more attention. Among the factors that affect the fulfillment of such CESR
by enterprises, in addition to formal institutions such as regulations and policies, infor-
mal institutions also play a non-negligible role. We chose the perspective of executive
hometown identification and studied its influence on the fulfillment of corporate social
responsibility on Eco-environment. Using a sample of Chinese A-share listed companies
from 2007 to 2018, this paper finds that CESR scores are higher when executives work
in their hometowns, suggesting that executives” hometown identification significantly
enhances the fulfillment of CESR; after conducting mechanism tests, we found that this
result exists only in regions with good environmental quality, suggesting that executives
take CESR more seriously in their hometowns mainly due to social pressure. In particular,
public environmental awareness is stronger when the corporate environment is good, and
corporate laziness in environmental protection may be more likely to stimulate social
resentment; i.e., companies face more pressure and are therefore more motivated to ful-
fill their CESR. After group testing, we found that both executive type and age have a
moderating effect on the above relationship: both the chairman and CEO have hometown
identity performance, and the older the executive is, the stronger his awareness of fulfilling
environmental social responsibility in his hometown. In addition, the nature of property
rights of listed companies also affects executives’ hometown identity. The executives of
state-owned enterprises have a stronger sense of hometown identification and hence a
higher degree of fulfillment of corporate environmental social responsibility.

Based on identity theory, this paper analyzes the factors influencing the fulfillment of
corporate environmental social responsibility from the perspective of informal institutions,
which not only complements the theories related to identity but also expands the research
on the fulfillment of corporate environmental social responsibility. At the same time, this
paper distinguishes mechanisms through a series of group tests, which is more conducive to
our understanding of the motivation of enterprises to fulfill their CESR and helps to provide
some reference and basis for government policies in encouraging enterprises to carry out
environmental governance. However, limited by the availability of data, this article still
has some shortcomings. In particular, it lacks a more in-depth discussion of the hometown
identity of senior executives at the municipal level. It is more convincing to gather the
hometown of senior executives at the municipal level than at the provincial level because
of individual growth. The scope at the municipal level contains more personal emotions
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and a denser and wider social network than that at the provincial level. The characteristics
of its identity then become stronger and more precise, and it is more susceptible to the
influence of social pressure in the environment. The research on reducing the scope of
hometown will also provide us with more research value and directions.
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